
WASTE NOT,
NOT WANT_

Environmentalist and
Sustainable Salons

Co-Founder Ewelina Soroko
doesn’t see rubbish…

she sees precious resources.
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F R O M  T H E  F O U N D E R S

Sustainable Salons Creative Ambassador 
Shaun McGrath has done it… he’s proved 
that the ‘reuse’ model is in fact a winner 

with his photographic collection ‘Murmuration’ 
hailing him the 2018 Australian Hair Fashion 
Awards Avant Garde Hairdresser of  the Year. 

Using 100% repurposed materials, Shaun 
created six wigs from the contents of  Sustainable 
Salons bins. Human hair, dog hair, broken 
furniture, foil, old wigs, discarded biodegradable 
towels… not your conventional award-
winning materials in the hairdressing arena! 

Beautifully shot by Ben Cook, with make-up 
by Camilla Leary, the collection brings to life 
Shaun’s inspiration of  birds flying in harmony… 
one symbiosis of  form.

WASTE CRISIS? 
WHAT WASTE CRISIS?

Shaun takes

While the Australian waste management landscape chokes on the newly 
imposed import ban from China, it got us thinking about how and why 
we came to do what we do.

We’ll keep it brief  here because we’ve put the whole story down for 
you over the next two pages, but as you flick through this edition and 
perhaps chat to your stylist/therapist about their motivation for becoming 
a sustainable salon, we hope you’ll be inspired by something close to our 
hearts… innovation.

The program we’ve created is inspired by processes adopted by 
progressive countries, the compassionate nature of  those who live and 
breathe the salon industry, and countless small businesses like ours who 
prove every day that with an open mind and sheer bravery, really, really 
good solutions can emerge.

You only need to look at our Creative Ambassador Shaun’s creation 
on this page… he’s a walking, talking, award-winning example of  
innovation! He sees something in the unusual (i.e. discarded resources), 
and he’s found a unique way to use that vision to propel his career 

forward, all while driving awareness and transforming behaviours 
for the better.

Our salon members have not only taken a leap with us on this new 
sustainability journey, but they often herald interesting business offers 
that set them apart from the lessons and successes of  those before them. 

You could say that the charities we partner with know better than any 
the power that comes with innovation… often, their survival depends on 
it! Our awesome partners at the Leukaemia Foundation have showed us 
this in the latest World’s Greatest Shave campaign (check it out on page 
8)… a little out of  the box thinking can come with big improvements to 
our communities and planet.

So perhaps when it comes to the Australian waste crisis, all it might take 
is a touch of  ‘outside the yellow bin’ thinking.

Paul Frasca & Ewelina Soroko
Founders, Sustainable Salons

flight!

“It’s as much about
the message of recycling 

and reusing as it is
about the art”

Shaun McGrath, Sustainable Salons
Creative Ambassador

[ [
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Photography (this page and cover) by Ben Cook @bencookphoto

The striking other half of the Sustainable Salons duo rarely takes centre stage… Ewelina Soroko is the sustainability brains trust that 
complements business (and life) partner Paul Frasca’s epic salon industry experience.

While Paul is regularly found in the spotlight charged with spruiking the Sustainable Salons message and 
his own journey from hairdresser to green crusader, it’s not often we get to hear from Ewelina – her passion 
for a purpose-driven life, the unsung operations behind the Sustainable Salons program and her level-
headed insight for building a better planet all make for a formidable innovator in the sustainability space. 

FROM FAST FASHION’S FAUX PAS
 
“This is probably the first time I’ve mentioned this but growing up I remember our barbecues were full 
of  one-use plastic!” Ewelina says, half  laughing, a little mortified. 

treasure
An eye for

While everyone else is

going overseas, we’re 

creating jobs here in 

Australia and now in

New Zealand with items

that people thought

there was no use for.

It’s important that we humanise this Belgium-born 
sustainability warrior princess early on because her 
star only rises from here. While environmentally-sound 
decisions may not have been front and centre in her 
childhood dining practices, her stylish, thrift-shopping 
Grandma taught her the value in reusing early on. 

“Her love for op-shopping contributed a lot to what 
I do and who I am now. As a little girl, she’d give me 
the most amazing discarded treasures and I’ve been 
passionate about this ever since.

“I mean, more than half  my wardrobe now is from an 
op shop!”

Fittingly, Ewelina went on to study a Bachelor of  Fashion 
Textiles and Technologies in Amsterdam (where she 
eventually met Paul), and while searching for a thesis topic, 
she discovered via a BBC documentary that the west’s fast 
fashion habit was choking Africa’s fauna and waterways. 

“We’re just passing on our issues to other corners of  the 
world, and I remember thinking, this is really disgusting.

“I’ve always been passionate about fashion and pop culture 
– I love the glamourous side of  the creative process but 
the moment I found out that where it ends up is really 
ugly was the moment I chose to be in sustainability.”  

Ewelina completed her Bachelor thesis with a Dutch fashion 
recycler that was tackling a similar issue to what Australia 
is facing now in the wake of  China’s import ban – their 
markets to Africa and Asia were no longer profitable so 
they began to explore innovative concepts that would centre 
their recycling in Europe. 

So, armed with this experience, why didn’t she pursue a 
life in the fashion industry? “I met Paul!” 

He was working in a high-end hair salon, blow-waving 
Amsterdam’s rich and famous. But Ewelina’s infectious 
sustainability chat and his own curiosity eventually got the 
better of  him. 

“When you’re living in an environment below sea level, it’s 
inevitable that sustainability is top of  the agenda,” Ewelina 
states. “Paul’s like this little nutty professor always thinking 
of  the next idea. Working in the salon environment had 
reached its expiry for him and I’d accomplished what I’d 
wanted to there, so it all just came together.”

Cont. next page

ISSUE #5 // THE GREEN CHAIR 
www.sustainablesalons.org

3

“

“

P E O P L E  F O R  T H E  P L A N E T
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I always tell our members ‘you’re part of  
something that’s not here yet. You’ve said yes 
to innovation and you’re part of  an active 
hub for community-minded projects… it’s a 
hub that will make sure we’ve got resources 
and empowered people for the future.’

“

“

Sustainable Salons NZ Launch in Auckland (L-R) Ewelina Soroko, Paul Serville and Christina Bayer from Servilles, and Paul Frasca

Sustainable Salons NZ Manager Devon Tong Sustainable Salons WA Manager Jeremy Pfeiler

IT’S THE SUSTAINABLE SALONS
LIFE FOR ME
 
The pair moved to Australia eight years ago – a return to familiar 
Sydney for Paul and a bright new landscape for Ewelina.

But in this pristine setting, Ewelina noticed some grim differences to 
her European routines – for example, while plastic bags had been 
banned years ago there, in Australia they were prolific, showing no 
signs of  slowing down. 

“It felt like business as usual here – no one really seemed to mind 
that this was happening,” Ewelina says, “while other countries were 
putting a lot of  money and investment into infrastructure to collect 
as much as possible and reprocess locally.”

And that started the wheels turning for a fresh, new model. Since 
its beginning three years ago, Sustainable Salons has been 
underpinned by an intentional transparency policy – collected 
materials have their own bins and guidelines, every bin has a local 
stream and every stream comes with a tangible benefit to the 
community. As Operations Director, Ewelina says this is the most 
important aspect of  the program and requires most of  her focus to 
build and maintain.

“It takes a lot of  patience to develop streams for every material,” 
she explains. “It’s a lot of  relationship building – the recyclers have 
to trust you, plus it also takes sheer manpower! We don’t work with 
dump trucks, instead the person picking up from the salon is most 
likely the person that’s reprocessing it in the depot and handing it 
over to the recycler.

“What I really love about this is that while everyone else is going 
overseas, we’re creating jobs here in Australia and now in New 
Zealand with items that people thought there was no use for.” 

THE RECYCLING UPHEAVAL
 
This is where the three Ps really takes off – People, Planet and 
Profit. When you think about sustainability, it’s easy to grasp the 
environmental concept, but without the People and Profit, there’s 
no balance. Ewelina strongly believes this is what’s missing from 
Australia’s current recycling landscape, and now that we’ve had 
the rug pulled out from under us by China, isn’t this the perfect 
time to set up a positive future on our own doorstep?

“We see it as a great opportunity to invest in Australia because 
businesses like ours are proving that consumers are ready, and 
we’re seeing amazing companies here that recycle things that we 
all thought couldn’t be recycled. Ultimately we need people to buy 
into these sustainable habits – it’s still supply and demand. 

OUR ZERO WASTE FUTURE IS COMING  
 
It’s tough to imagine that just three years ago, none of  this existed 
yet.. Ewelina wasn’t wrong when she said it was a comprehensive 
approach… but the pair wouldn’t have it any other way. It’s safe 
to say that many of  us are easily overwhelmed by the Earth-
sized mess that we need to mop up, but Ewelina is calm and 
determined that we’re on the right track.

We can keep sending our used plastics to specialists like Plastic 
Forests or Replas, but if  we all continue to opt for brand new 
furniture instead of  the beautiful recycled products they’re 
producing, then this will never truly work.

“I also don’t think we should expect council or government to know 
the answers! It has to be a collaboration; listening to businesses that 
are trying to bring in more progressive solutions and engaging the 
next generation is key. Universities are full of  bright people eager 
to find a job where they can truly make a difference, so why aren’t 
we capitalising on that?”

The sustainability game is obviously a hot topic right now – “and so 
it should be”, says Ewelina. Her and Paul are pretty good listeners 
and they’re quick to respond honestly to the tricky questions, even 
if  it is about issues they’re facing or materials they haven’t found 
solutions for yet.

“It’s very important to us that our team is always up to date with 
what’s trending and what the community’s concerns are so that we 
can give them answers on what we’re doing about it,” she says. “There 
are still a lot of  products that are made in a way that we can’t find 
solutions for, and sometimes people give us everything not looking 
at our Bin Guidelines, hoping that we can do something with it.

“That’s called ‘wish-cycling’… and so many of  us do it with our 
kerbside recycling, too!

“But for those problem products we try to provide our salons with 
alternatives via our Rewards Program – they can earn points to 
spend on green, ethically-produced options instead.”

“We shouldn’t feel like it all has to happen now or it’s not 
happening at all. It’s a work in progress – as long as we’re all 
working towards that goal, then it is going to happen.

“It’s inspirational knowing that it’s not just me and Paul anymore 
collecting bags and having these crazy ideas! It’s real and people 
are responding so positively… now we have a responsibility to 
keep it going. We’ve created a monster! A happy monster, though.

Room to
move

It’s not only the product offerings that are expanding for Sustainable Salons, though. The program has just launched 
in WA, the sixth territory in Australia… and it also took the big leap across the ditch to New Zealand at the same 
time. Increasing the program’s reach is now a daily fixture on the team’s to-do list, with more and more of  Ewelina’s 
time being poured into these logistics. But the challenge is striking the balance between focusing on growth and 
making operations sustainable.

“There are so many who contact us every day asking us to bring the program to where they work,” she says, “so we 
feel a certain responsibility to make that happen because of  the positive effect we can have!

“New Zealand to us was almost a personal challenge – we wanted to see if  the program could translate to another 
country. There are a lot of  similarities and crossovers with the Aussie and Kiwi salon industry, so that made it the 
easiest one to start with!”

Launching with powerhouse salon group, Servilles, Sustainable Salons took flight in Auckland in April and has just 
moved south into Hamilton not even two months in. 

P E O P L E  F O R  T H E  P L A N E T

[ ]“Closing the loop is the end goal. 
We see ourselves as a comprehensive 

resource recovery company – as 
Paul calls it, ‘above ground miners’ 

– I’m 200 per cent behind that! 
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PURPLE
BIN

THE 
THE POWER OF What goes in the Sustainable Salons Purple Bin at your salon starts a whole 

chain reaction of goodness! Not only do salon materials live on instead of 
loitering in landfill, but they spark opportunities for people with a disability, 
feed the homeless, contribute to charitable wigs, unite salon teams, build 
businesses, create jobs, encourage community volunteering, save our 
coastlines, and ignite a movement that’s spreading the sustainability message 
far and wide! THAT is the power of innovation – the power of the Purple 
Bin – and this is how it works.

Sustainable Salons drivers collect the 
materials from each salon’s Purple 

Bin. That’s more than 500 collections 
happening every fortnight around 

Australia and New Zealand!

Every dollar made through the repurposing of  salon materials
is donated to OzHarvest and KiwiHarvest to provide meals for
the disadvantaged and help fight food waste!

Hair clippings become Hair 
Booms that can help clean up 
oil spills along our coastlines, 

while Ponytails 20cm or 
longer are distributed to 

charitable organisations to 
make wigs for cancer or 

Alopecia Areata sufferers. 

All materials are processed locally! 
In Queensland, through Endeavour 
Foundation, we provide meaningful 
employment in this area for people 

with a disability.

All aluminium, foil, colour tubes, 
cardboard, paper, magazines, razor 
blades, select disposables, unwanted 

tools and e-waste are sold for recycling 
or their parts are upcycled.

Excess chemicals are pooled and 
processed into water by chemical 

recycling plants, then used in 
roadworks and construction. 

Hard and soft plastics are sent to specialist 
local plastics recyclers where they’re made 
into outdoor furniture and new product 
packaging, keeping them in circulation 

and out of  our oceans.
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In the midst of  their ocean spill research, our UTS team came 
across a whole new sub-category of  oil spill products that target 
spills on land. 

“There’s trucks spilling oil, and there are industries where there 
are constant oil residues leaking into our soil,” says Megan. “Since 
hair works so well in the ocean, why not try them on land?”

If  we can use Hair Booms on land, it means we can finally throw 
away the plastics! 

“The current market for oil spill cleaning on land is dominated 
by plastic-based products, which are so damaging to the 
environment!” Megan adds. “Once used, these plastic, oil-
soaked products are thrown straight into landfill where they will 
sit for hundreds of  years.”

GOING TO
GROUND

1. Create miniature land environment 
They’ll make all kinds of  small landscapes in a number of  plastic 
tubs using materials like soil, rocks and pavement.

2. Simulate oil spill 
Crude oil will be poured over the surfaces of  these miniature 
landscapes to imitate an oil spill in real life. 

3. Test Hair Booms
They’ll compare the outcomes with current market alternatives.
Will hair beat plastic? We’ll find out!

Testing, testing,
1... 2... 3...
How do we get started?
Juliette and Megan break it down.

THE MOTHER SPILL
We’ve all seen the devastating affects of  ocean oil spills, but what 
do land based spills look like? For one, they happen far more 
often than ocean spills – making them the most dangerous to 
our ecosystems. 

“If  you have a truck spill it might be in the news for a day, if  
that,” Megan emphasises. “But if  it’s not cleaned up quickly, the 
damaging effects of  oil residue and heavy metals leaching into 
our soil can be disastrous.”

Not only does this soil pollution affect our ability to grow crops, 
but it may also run off into our stormwater systems that feed the 
oil straight back into the ocean.

Now that we’ve discovered that Hair Booms stand up to 
other commercial products, our UTS team is setting their 
sights on the next step in ocean spill research. 

They’re thinking about how to make Hair Booms safe again 
after they’ve soaked up crude oil. Ideally, the life cycle of  a 
Hair Boom would look a little something like this:

Hair from
salon floor

Mop up
oil spill

Oil extracted
and repurposed
(up to 3 litres!) 

FROM SEA TO SHORE

Hair boom
created

Hair boom
composted safely

THE LIFE CYCLE
OF A HAIR BOOM

“Since hair works so well in the 
ocean, why not try them on land?”

Dr Megan Phillips, UTS Lecturer{ }

New year, new Hair Booms! In 2017, we discovered that our Hair Booms were just as good, if not better, than existing clean-up resources for oceanic oil 
spills. This year, we’re hitting the ground running… literally! While we’re still testing how hair can mop up ocean spills, our Booms might now be saving 
our soil, too! Heading up the research at UTS is Dr Megan Phillips, Lecturer and Honours (Environment) Course Director, with new research student 
Juliette Kidston-Lattari by her side; they’ll be keeping the research afloat as we journey towards this sustainable solution.

UTS research student Juliette Kidston-Lattari with a Hair Boom; (below) Lecturer Dr Megan Phillips

P E O P L E  F O R  T H E  P L A N E T
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GOING TO
GROUND Australia’s homeless population has increased by 13,988 since 2011… so, we thought it was time to take action. Enter Eat.Shop.Chop, our first 

collaborative community event bringing free products, services and fun to those who need it most.

With a host of excellent partnerships and a team of passionate volunteers, we supported more than 300 of Sydney’s most vulnerable
at The Addison Project, providing…

300+ bags of  groceries 270+ hot meals 2,000 items of  clothing 105 haircuts

fresh cuts&
Free love

OzHarvest opened the doors to its rescued food market, where 
guests could take the groceries they needed, giving a donation 
if  they could. The team also rolled up in the Food Truck and 

whipped up hot meals. 

With a little help from the Thread Together team, guests 
picked out brand new outfits in a nurturing retail environment; 
the organisation rescues excess clothing from fashion retailers

and distributes to those in need.

EAT SHOP

Guests could also take a hot shower and have their laundry done 
at Orange Sky’s mobile facilities, all while enjoying the buzzing 
atmosphere thanks to the sounds of  Eastside FM. 
 
Eat.Shop.Chop was made possible thanks to support from Randwick 
City Council, TOGA, and My Foundations Youth Housing. 

Here’s to more action, more often. Because we’re all for bringing 
that number down.

See all the photos from the day on Facebook @SustainableSalonsANZ

17 amazing hairdressers stepped up with their scissor skills in 
our Pop-up Salon! Alongside fresh cuts, the light refreshments, 
luxury cutting gowns supplied by Beautique Designs and soft 
biodegradable towels from EasyDry all made for a welcome 

street-side salon experience. 

CHOP

Our volunteer hairdressing team: Mel Corthine, Harrison Sansom, 
and Leah Rowley, Stevie English Hair; Lea-Ann Suthern, 
Toni&Guy Newtown; Annie Habib, Organic Hair Culture; 
Megan Moss, Eclectic Hair Face and Body; Kate Sweeney, 
Salon Renaissance; Ellie Martins, Sienna Prince Rankin, Wild 
Life Hair Origin; Leanne Devine, Bernie Ryan and Shannon 
McBride, Headoffice Hair Specialist; Nina Santucci, Access 
Hair; Virginie Gayssot, Franck Provost; Anais Aubrus, Franck 
Provost Bondi; Cecile Mezino, freelance stylist; Louison 
Brothier, Préma.

A big thanks to...
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Our

SUPER
super team!

F           or fundraisers, their hard work and admirable bravery this year has 
not only injected more than $15.5 million so far into the Leukaemia 

Foundation’s vital blood cancer research, but their sacrifice will 
continue on!

“The feedback from this partnership has been incredible!” says Dave 
Simms of  the Leukaemia Foundation. “From school kids to families and 
business communities… Australians now want to know what a Hair Boom 
is and how they can help clean up our oceans. Plus, it’s incredible to think 
your hair could be made into a wig to help those who haven’t lost their hair 
by choice.”

Sustainable Salons mobilised brightly coloured HAIR and METALS bins 
across all capital city Shave Events to collect the hair, metal hair spray 
cans and ponytails. Individual fundraisers also mailed in their donations, 
turning the Sustainable Salons Sydney depot into a sea of  parcels (more 
than 700!) full of  ponytails!

The register for total funds raised, ponytails collected, and amassed hair 
clippings is still accumulating, with the final tally revealed after June 30.

In an Australian first, the Leukaemia Foundation 
teamed up with Sustainable Salons to take its 
World’s Greatest Shave campaign green! This 
year, all the hair clippings and ponytails bravely 
shaved by Aussie fundraisers are now on their 
way to compost programs, Hair Boom research 
and wigs for those suffering from cancer or 
Alopecia Areata.

Keen, green, shaving machines!

“The feedback from this 
partnership has been incredible!”

Dave Simms, Leukaemia Foundation ][
“We had an absolute blast 

during our Shave For A Cure 
fundraising week! My son, 

Charlie, got up at his school 
assembly for the big shave! We 

were blown away by all the 
support from our community.” 

KIRA MULHERAN, 
COURONNÉ HAIR & 

BEAUTY, QLD
“Supporting a wonderful 

cause such as this was a no 
brainer for us. Even our 

salon pooch George could 
participate in it… he got a 
number 5 shave all over!”

MISTER.GEORGE 
HAIRDRESSING,

VIC
“One Saturday, all the 

proceeds from clients who 
came in for colours, cuts and 

shaves between 11am and 
1pm went straight to
World’s Greatest Shave!

We raised $881.30!”

ORCHID
BELLE BEAUTY,

NSW

“The World’s Greatest Shave 
is very close to our hearts.

A year ago, our salon owner, 
Jenni Tarrant’s sister Jules 
was diagnosed with a rare 

form of  blood cancer. It was 
incredible to see so many of  

our clients come together 
to raise a whopping $6,173! 
Every cent was donated with 

the hope for a cure.”

BOND HAIR
RELIGION, ACT

$6,173

Hey, big raisers!
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“We’re strong believers in helping 
others, and that’s why we leapt at the 
opportunity to join the Sustainable 
Salons Super Team for the World’s 
Greatest Shave!”

WHITE LILY HAIR AND 
MAKEUP, NSW

We gathered the Sustainable Salons troops in the fight 
against blood cancer! 17 salons joined forces to raise funds 

as part of the Sustainable Salons Super Team, and together 
almost tripled our $10K goal with the final total coming in at 
$27,436.30! 

Meet the incredible salon teams that stepped up and put forward 
their scissors, clippers, and for some, their own luscious locks!

Keen, green, shaving machines!

“We were so excited to take part in 
World’s Greatest Shave again, this year 
as part of  the Super Team – there’s 
something so special about contributing 
as a group!” 

NINE GRANGE
HAIR AND BEAUTY, VIC

“This cause is especially close to my 
heart, as I’ve had two friends suffer 
from cancer. It’s so common now 
and that’s why we’re so passionate 
about helping to find a cure.”

HOLLIE LOBB,
SHARP N STYLISH, NSW

“We all have the power to make 
change happen and make a 
difference, that’s why we decided to 
get involved and do everything we 
could to help.”

SUDU HAIR, NSW

“As a cancer survivor, raising funds 
and awareness for continued research 
is close to my heart. Knowing that 
we can help improve the quality of  
life for suffering families gives us 
great pride.”

TRISH SPESSA, FLUID 
THE COLOR SALON, QLD

“We’re so amazed by the courage of  
those suffering from leukaemia and 
those who shave their head to raise 
money, and of  the researchers who 
give their time in search of  a cure.”

ENZOLOGIC, NSW

3,000+       
ponytails have been collected from

WGS shavers so far, that’s enough for

150 wigs!}
“ “

“The World’s Greatest Shave is 
particularly important to us, as we’ve 
had a few people close to us who 
have fought cancer. We would do 
anything to help kick cancer’s butt!”

LOCKS HAIR, NSW

“Our event fell on
St Patricks Day and our 8th 

birthday, so as an Irish-owned 
salon, we had fun shaving and 

spraying our clients’ hair
(and eyebrows!) green for a 

great cause.”

HEAD OFFICE HAIR
SPECIALIST, NSW

“As a hairdresser, I’m aware 
of  how important hair is to 

people – to have no choice in 
the matter when you’re facing 

this disease is confronting. 
It was incredible to see my 
friends, family and clients 

support this cause with me!”

“I shaved for the same cause 
20 years ago, so I decided it 

was about time I did it again! 
I’m lucky that I can simply 

cut off my hair to help those 
suffering from cancer.”

“In amongst all the glitter, 
hair spray and champagne, 
we shaved hair for free and 

raised over $3,000! Our brave 
friend, Izzy, now proudly 
rocks the short hair look!”

“It was inspiring to see
so much support from

our incredible and generous 
community for this cause! 

The best part was collecting 
all of  the ponytails

to donate!”

LEA-ANN SUTHERN, 
TONI&GUY

NEWTOWN, NSW

WENDY BLAIR, 
THE AUSTRALIAN 

HAIRDRESSING 
COUNCIL

RUBI HAIR, VIC LADY AND THE 
HAIR, VIC

$6,000 $2,138$4,186 $3,154 $2,779
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This is Ian and Therese.
Collection area: Maitland to Neutral Bay, and the North Shore, NSW 

Sustainable Salons drive time: Three years and two months. 

Best thing about the job: The people we’ve met! And because we work 
together, no one falls asleep at the wheel when we’re arriving home at 2am! 

Biggest challenge of  the job: Getting all of  our salons to tie up 
their bags nice and tight for us. 

How I describe the job to my friends: (Ian) I’m a hair salon 
recycler; (Therese) A navigator!

Weirdest thing I’ve collected from a salon: Definitely the mannequin 
heads… they throw us every time.

What sustainability means to me: (Ian) I grew up in the country, 
so I’ve been recycling all of  my life. To me, it’s just part of  my lifestyle! 
(Therese) We’ve only got one planet and we’ve got to take care of  it better 
than what we have. I love helping people, and by protecting our planet
I feel like I’m helping people en masse!

What I do when I’m not driving a Sustainable Salons van: 
(Ian) I am a renovator, a builder, a massage teacher, I do tarot, crystal 
readings and shiatsu, work with Terra essential oils, plus I’m a hypnotherapist 
and a reflexologist. (Therese) A pick packer, an ancestry super-sleuth, and 
I take care of  our four budgerigars!

Every day in Sustainable Salons around Oz and NZ, hundreds of incredible people 
chop their locks for charity; their ponytails flood our depots where they’re graded 
and distributed to charitable organisations and wig-makers. 

Love is in
the hair

Meet Ian and Therese; our night-riders! This pair has 
been on the drive team since the very beginning – 
they drive through the night covering big distances 
to keep sustainability on track along the New South 
Wales Central Coast.

THE
DRIVE
TEAM.

“
Wigs are commonly associated with restoring confidence to cancer 
patients during and after chemotherapy – and while this is definitely 
a focus area for charitable wigs, perhaps the lesser known struggle 
of  hair-loss happens for those living with Alopecia Areata. 

This potentially lifelong condition affects roughly 2% of  the 
population, and the team at the Australia Alopecia Areata 
Foundation (AAAF) is working hard to bring quality of  life – and 
answers – to sufferers. Making wigs happen is just the beginning.

“
How does your
pony measure up?

Sent to various local wig-makers who work 
with their local charities and hospitals to 
create charitable wigs for those suffering 
from medically-induced hairloss conditions.

20cm - 35.5cm

These beauties go directly to charitable 
organisations where they’re sold to 
raise money for important
programs… including
funding wigs!

35.5cm + (natural hair only)

Repurposed via Sustainable Salons’ 
composting programs, sustainable art 
installations, and research into The Hair 
Boom Project (read more on page 5).

1cm - 20cm

“As a condition where the body attacks its own hair follicles
and stops hair growth, Alopecia Areata is devastating and can affect 

anybody – even if  they appear completely healthy,” says AAAF 
President Chel Campbell. “AAAF is 100% run by volunteers who are 

passionate about providing support, bringing awareness and
conducting research into the condition.”

This research not only looks into the physical mysteries 
surrounding the disease and why it occurs, but also delves into 
the psychological effects of  how hair-loss can affect self-esteem 
and mental health.

“It is extremely important to me that Alopecia Areata is known 
in the general public, and for those with this disease to not feel 
alone,” says Chel.

Via educational resources, and of  course the ponytail donation 
program, Sustainable Salons is working closely with the AAAF 
to empower the hairdressing industry to support those with 
Alopecia Areata.

That’s why when you go from long to short, the specially-trained 
Sustainable Salons stylists save your ponytail! These ponies are 
either donated to charitable wig-makers who create and gift wigs 
to sufferers, or they’re sold to commercial wig-makers and the 
proceeds donated directly to organisations such as AAAF to fund 
life-changing programs.



ISSUE #5 // THE GREEN CHAIR 
www.sustainablesalons.org

11

T H E  S U S TA I N A B L E  S A L O N S  M O V E M E N T

The Green Chair is an industry-first 
newspaper publication dedicated to showcasing 
and promoting the positive impact that the 
Sustainable Salons initiatives and its members 
have on the community and the environment. 
Each issue aims to inspire with community-
minded, sustainability-focused news stories 
trending in and outside of  the salon. It is 
distributed quarterly to salons around Australia 
and New Zealand.

Sustainable Salons is a comprehensive 
resource recovery program committed to 
reducing the salon’s ecological footprint. We 
collect up to 95% of  the salon’s waste and 
divert it from landfill by collaborating on 
reuse solutions, while rewarding the salon 
and giving back to the community. 
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Got a sustainable story to tell?
 Email it to thegreenchair@sustainablesalons.org

GiGi & Charli 
Stache Hair

 
“Charli has a beautiful nature, she’s always extra patient especially

when it comes to being around GiGi’s high spirited personality! 
GiGi is a proud supporter of  our sustainable initiative… She’s 

always trying to lend a paw by eating the hair on the salon
floor! Both dogs are a form of  therapy to our clients;

sometimes we think clients only book in to
spend some time with our pooches!” 

Follow GiGi and Charli @stache_hair

Zebu Hair
 
“Bonzo is instantly charming to 
anyone who meets him! He’s always 
sleeping amongst the hair and 
stealing pats and head scratches!”
Follow Bonzo @bonzo.the.frenchie

Mister George Hairdressing 
“George is more of  a therapy dog than anything!
He loves mooching around and cuddling all of  our 
clients – and they love him!”
 Follow George @mistergeorgehairdressing

Hey Blondie! Hair 

“Kevin is constantly rolling around
in the hair on the floor… he’s got one 
hell of  a resting bitch face but is
really kind and quite lazy.”
 Follow Kevin @heyblondie.hair

George

Evoke Hair and Beauty 

“When he’s not stealing cuddles, Boston likes to 
think of  himself  as the security guard for Evoke… 
you’ll often find him snoozing
on the job, though!”
 Follow Boston @evokehairextensions

Boston

Kevin

Gracie & Eddy

Ryder
Brush and Co

“The first thing you notice 
about Ryder is that he’s 

HUGE… and he’s only 13 
months old! He loves people 

watching and sneaking pats.” 
Follow Ryder @ryder_nightryder

       Goose
House of Hoxton 

“Goose constantly craves love! He’ll sit on 
your knee for a little snooze, soaking up all 

of  the back scratches he can get!”
 Follow Goose @hisnameisgoose

Betty Boo 
Babar Hair 

“Betty Boo is unique. She’s more of  a dog than
a cat, always greeting anyone that walks through

the door! She’ll hop on your lap for a pat without taking
no for an answer! Betty even helps us to be more sustainable… 

she ALWAYS makes sure our clients’ biscuits, milk and water 
aren’t going to waste!”

Follow Betty Boo @bettyboo_thesaloncat

Min. Studio

“Gracie loves being a good girl, going
       to the beach and stealing snacks from

         unsuspecting clients. Eddy, on the
           other hand, struts around doing

            whatever he wants and loves
the sound of  his own voice.”

                    Follow Gracie and Eddy 

                    @min.studio

Marcus
Society Hair Design 

“Marcus greets everyone that walks through the door with a toy! 
For most of  our clients, it’s easy to relax with Marcus

escorting them from station to basin.”

5.

4. Bonzo

Pets of
Sustainable

Salons

#
When a Sustainable Salon 

comes with a furry mascot, 
we can’t help ourselves… we have 
to meet them! So, we created our 
own hashtag on Instagram to get 
our daily fix of kitties and canines. 
That’s when we noticed that a few of 
our four-legged friends have a better 
following than we do! Meet our Top 
10 Trending Pets of Sustainable 
Salons… 

1.

10.

9.

3.

6.

7.
8.

2.



Endeavour Foundation is a ‘for purpose’ organisation dedicated to helping people with a
disability live fulfilling lives – they believe employment is a critical part of this, and so do we.

Now, Sustainable Salons provides purposeful work within our repurposing streams.
All proceeds from the partnership are reinvested back into Endeavour’s community,

creating expanded outcomes for people with a disability.

SUSTAINABLE SALONS X ENDEAVOUR FOUNDATION

sustainablesalons.org endeavour.com.au

We believe everyone has something great to contribute… our Endeavour team
members are such a colourful, strong and valuable part of our community 

 
– Paul Frasca, Co-Founder Sustainable Salons


